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Nearly all of today’s homebuyers begin their search for properties and information on the
internet. With the number of online real estate searches growing each year—and the use of print media decreasing—it's
critical that your home be marketed to home buyers through the largest and most effective websites available in the

marketplace.

The usefulness of the internet for all buyers today
has spiked since 2004 and continues to grow. With
nearly all of today's homebuyers beginning or
continuing their search for a home online, it is
imperative that your property not only be present
on the websites buyers are looking at, but also
featured at the top of search results in a matter that
draws the buyers’ attention and interest into your
home.

Today 81 percent of all home buyers named the
internet as one of the most useful information
sources for buying real estate behind that of their
real estate agent. The frequency of using the
internet for different information sources online
has grown while the use of print media, like that of
newspapers and magazines, has decreased for all
buyers in the market.
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That’s why at Realty World we

Top 10 visited Real Estate sites*

syndicate your property to more than 800 Website Visits Share
websites, promoting and exposing your YAHOO!  Yahoo! Real Estate 7.69% EEE—
roperty nationwide, including the Top 10
P P. / . g P @ Realtor.com 6.63% N
websites for online real estate searches. B
When you list with Realty World, your listing 2Zillow  Zillow 6.22% |
is put into our proprietary system. Within 72
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hours, your home will be displayed across top
real estate search portals. I‘IISI‘I"- MSN Real Estate 2.79% N
I Homescorr Homes.com 2.73%
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Through our partnerships with Aol. AOL Real Estate 1.77% EE—
Yahoo.com, Zillow.com and Trulia.com we also
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feature your home, placing it above our G Apartment Guide 1.49% MR
competitors in search results, on three of the [g“r.h.mmm MyNewPlace 135% I
top four sites searched by homebuyers. “Hitwise data as of August 30, 2011
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16.5 Million unique visitors a month 12 Million + unique visitors a month 23.9 Million + unique visitors a month

2.6 Million property views 2.5 Million are first-time homebuyers

260 Million page views a month

8.8 Million mobile app views a month
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Featured listings can receive six times
the amount of consumer buyer traffic
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Why featured listings? This premium placement for your home gives you greater |
exposure for a potential sale. It places your home at the top of the search results
list, above competing listings. And that can give you up to 500 percent more
buyer traffic.

We will also keep you up to date with results. We track and

trace this traffic so we can keep you informed about how many potential buyers are
viewing your property online. You will know exactly how your home is being
perceived and how many inquiries we are receiving. That will enable us to
accurately gauge buyers’ responses to the offering price.

To maximize your profits, minimize your days on market
and experience the smoothest transaction, list your

property with Realty World and our National Listings
Distribution Program.

Each office is independently owned and operated




